
IBM “The Face Behind the Code” Developer 
campaign case study

PROJECT 

Work with the IBM corporate advertising 
team to develop a campaign mini site 
to target enterprise-level developers. 
The concept highlights those that work 
behind the scenes – the unsung heroes 
of IBM.

MY ROLE 

• Gather user testing and interview material 
• Work with stakeholders on the IBM corporate 
• advertising team 
• Work with advertising agency that developed the initial 

concept 
• Create user journey 
• Develop responsive wireframes 
• Evolve original concept into IBM brand standards 
• 

CAMPAIGN CONCEPT

Enterprise developers are the problem solvers behind some of the 
industries’ biggest challenges. This campaign highlights those behind the 
scenes, providing a platform to share first-hand stories of the edgiest IBM 
related projects being worked on.



Advertising in market
(created by ad agency)

Developer Campaign 
minisite
(scope of my role)

CTA destinations and IBM Journey

USER JOURNEY 
Create an asset-based map to guide users to the ultimate IBM page destination.

WIREFRAMES

Use Sketch to help illustrate the progress of the design from start to finish.



VISUAL DESIGN

Work with visual designers and art directors to 
evolve the theme into IBM master brand. 

Digital launch IBM developer campaign

Community building and participation

2018

2019

Build movement by highlighting the 
work of enterprise developers 
on billboards in strategic locations 
around developer conferences 
and tech-cities. 

OUTCOME

The full campaign experience reveals the developers 
behind the code and celebrates them. Featured stories 
help users get to know the developers on a more 
personal level and contains full details of the projects 
they worked on with the help of IBM. Additional content 
includes starter code, documentation and project case 
studies.


